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I study what is usually referred to as 'New Media' or 'Multimedia' photojournalism. To put it simply, multimedia journalism is a combination or amalgam of print, broadcast, radio, and still photography mediums of journalism into one medium for purposes of international distribution on the World Wide Web. Because print, photo, broadcast, and radio all have differing practices, precedents, and ethical methodology for each medium, it becomes very difficult for a multimedia journalist to satisfy all of these journalism medium's individual ethical and practical expectations. To give three quick examples of this reality:

1) Broadcast news videographers seldom caption their video clip images whereas still photojournalists must always caption their photographs. What happens when you combine still photography with motion photography in online videos? Are you obligated to provide all captions, no captions, or some captions for your photos and video clips?

2) Broadcasters aren't allowed to black & white their news videos under any circumstances whereas the use of black & white in still photojournalism is a valid means of communication based strongly and firmly in years of tradition. Do you use all black & white, all color, or a combination of both for online news videos?

3) Broadcast news photographers are allowed to setup and re-enact events for news broadcasts under certain circumstances whereas still photojournalists are strictly never allowed to do the same under any circumstances. Obviously, you should never setup or re-enact any news images ever.


Compounding the ethical issues facing multimedia journalists in America is the newfound importance of creating work that holds up to global international scrutiny rather than just traditional regional American scrutiny. Moreover, multimedia news pieces are capable of being permanently archived online as well as viewable on-demand in perpetuity throughout the future. Most traditional news stories are produced in mediocrity for daily consumption and are often written shortsightedly for the here-and-now. While most revenue is traditionally made from 'news' (notable and current changes in society), just as much if not more revenue can be made in 'documentary' work online by producing stories that are less time or place specific and have more long-term educational or analytical value. Think of it this way, you can produce a story to be published exclusively in your community for just tomorrow or you can produce the same story to be published internationally that maintains its relevance and ability to generate ad revenue forever. The question then becomes how do you produce a multimedia news package that knows no time or place? Not by doing it the traditional way, that's for sure. It also means pursuing higher production value through longer deadlines because poorly and quickly produced stories will prove less successful online, whereas exceptionally produced videos can sale themselves with little or no push-marketing. Just look at the most popular user-generated videos on Youtube, they're usually pretty good and have been carried to the top by word-of-mouth as well as by hard scientific statistical data and merit like amount of views, average amount of time spent viewing, and average rating.


Another substantial point of ethical consideration for multimedia journalists is that the web is a two-way interactive medium whereas print, broadcast, and radio mediums are traditionally one-way mediums. This gives viewers the ability to respond more quickly and directly to your work as well as filter out any messages that they deem to be of poor value. It thus becomes even harder to please your viewers and multimedia journalists thus have the strenuous task of producing work that grabs and holds viewers attention and is actively sought by viewers rather than producing work that is fed or dictated to them in a more typical one-way broadcast news fashion. Yet another ethical dilemma is that most corporate news outlets cater to baby boomers because they represent the majority in our society, however, it makes more sense to cater to younger viewers on the web because they typically spend more time online and they usually have better computer literacy skills. The younger generation, my generation, which has grown up on programming like the Daily Show, Stephen Colbert, Jackass, Tom Green, and hundreds of fast-paced Hip Hop music videos have completely different expectations for news programming as well as completely different thresholds for what they are willing to tolerate viewing and hearing on the news. It seems like a sad and hopeless state of affairs for multimedia journalists to try and attempt to bridge all of these cultural and age-based gaps that exist in news consumption. Perhaps even more frustrating for multimedia journalists is that there is no established protocol or methodology for multimedia journalism that is taught in schools or workplaces. The medium is still so relatively new right now and constantly progressing that universities and the law can't possibly keep up with the exponential rate of progression of what is ultimately always just becoming more possible with the use of multimedia in journalism.


I believe the Society for Professional Journalists' Code of Ethics is a pretty solid framework for multimedia to build upon with its preamble and four basics tenets of ethical behavior that are "Seek Truth and Report It", "Minimize Harm", "Act Independently", and "Be Accountable" (Code of Ethics). To be honest, it surprises me that it has only been "standardized" since 1996, which of course is the same year that the Telecommunications Act of 1996 was passed by Congress. I also agree heavily with the Global Journalism Ethics proposed by Stephen Ward at the University of British Columbia in Canada (Ward). Ward summarizes how global journalism ethics are different philosophically from traditional regional ones with three basic tenets being firstly for journalists to "Act as global agents", secondly to "Serve the citizens of the world", and thirdly to "Promote non-parochial understandings". Poynter online has also attempted to publish an online journalism ethics resource which was last updated as recently as February of 2007 but much of it is, in my opinion, misguided, print-centric, overwritten, and hopelessly restrictive (Online Journalism Ethics: Guidelines from the Conference). It does, however, manage to breakdown information into cohesive categories like "Principles & Values", "Protocols", and "Frequently Asked Questions" on various relevant topics relevant to online journalism such as "The Role of Journalism in the Digital Age", "Credibility & Accuracy, Transparency & Multimedia", and "User-Generated Content" (Online Journalism Ethics: Guidelines from the Conference).


I believe multimedia journalists should be allowed to take more risks and make mistakes. That's how precedent, law, and ethics are established, through trial and error, not the opposite. The overall conservative unwillingness for journalists to take risks or experiment with their approach towards the new multimedia narrative structure is easily demonstrated by the fact that advertising and public relations (who have substantially less ethical restrictions) are years ahead of journalism in online endeavors. It is also demonstrated by the fact that young multimedia students are often found teaching or surpassing their journalism professors more and more on the topic than the other way around.


The world is becoming smaller and smaller everyday. More illiterate and less literate people in impoverished regions are gaining access to the internet everyday. It is the duty and responsibility of effective multimedia journalists to strive to better accommodate these newcomers to the web. It is also now imperative for most all journalists, regardless of their use or non-use of multimedia, to work to acquaint themselves with the sheer and immediate importance of amending their personal ethical codes for better application in the increasingly emerging global era coming upon us. These new ethical codes must also take into account the potential for the web to catalyze drastic global change both positive and negative over a relatively short amount of time as projects like the One Laptop Per Child Project (laptop.org) and MITs OpenCourseWare (ocw.mit.edu) gradually gain momentum.

My personal code of ethics:

0) To always be honest with myself and others.

1) To pursue strict accuracy and authenticity above all.

2) To actively pursue innovation and progression in multimedia journalism, literature, and art in pursuit of ultimately building more sophisticated and effective narrative models for purposes of better journalism, storytelling, and expression.

3) To treat others the way I want to be treated and respect the dignity of all humanity.

4) To be willing to make mistakes and learn from them.

5) To identify and correct errors that I and other journalists make in a timely manner.

6) To apologize for my mistakes and be accountable for them.

7) To never setup or alter non-portrait photographic images for news publication.

8) To cite all sources and never plagiarize the work of others.

9) To always remain vigilant and critical of the unethical practices of others and to expose the unethical practices of other journalists.

10) To actively disobey and challenge restrictions imposed on the press that are viewed as unjust and oppressive by the majority of the international professional journalism community.

11) To strive to produce work that is as universally and globally accessible to as many people in the world as possible that is capable of better transcending cultural and linguistic barriers.

12) To strive to create multimedia journalism that is less time and place specific.

13) To strive to produce multimedia journalism that is as powerful, intimate, and as stimulating as possible which can be seen, heard, felt, and interacted with.

14) To deliver other perspectives to culturally homogeneous regions (where intolerance and racism often brew due to a lack of exposure to other cultures) through the internet to facilitate greater tolerance and deeper understanding between all people regardless of their age, color, class, creed, gender, sexuality, or nationality.

15) To empower people with better critical thinking skills and ability to question.

16) To respect, foster, embrace, and celebrate the diversity and plurality of the world.

17) To always work in pursuit of the ultimate long-term goal of world peace and understanding between all people.

18) To hold political, religious, and industrial institutions accountable when they make decisions that harm people.

19) To produce multimedia journalism free of religious, ideological, traditional, emotional, or nationalistic bias so as to better produce multimedia journalism that holds up better to international scrutiny.

20) To strive to assist people in better experiencing the beauty and reality of the entire world from the comfort of their own community, especially those who can't afford to travel internationally.

21) To better educate and inform people as a means to minimize inequality and poverty as well as promote greater opportunity and upward mobility throughout the socioeconomic spectrum.

22) To strive to protect the world's cultures from being further destroyed by the exponential onset of western culture by acknowledging the vast overrepresentation of western culture that currently exists online as well as strive to preserve as many cultures as possible by way of impartially and anthropologically documenting as many cultures as possible for the purposes of archival online.
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